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“The AdMan Playbook: Mastering the Art and Science of Advertising”
Fulen$i 7, 14, 21, 28 ifaunaan 2566

October 7, 2023

oL viavtasnial 4,5 Tsousuaasnensa uie wu3aan gILNWe

09.30-09.40 u. Opening Speech Taga Aatsdl Wugni — uandunaulawranuilssnaing
09.40-10.40 u. Pre-assessment
10.40-10.50 . Coffee Break
Everyday skills for a better Adman
10.50-11.35 u. Brief The great works start with effective brief, AMUWITELNT AR
(45 mins) How to write and interpret brief in a real life Co-Founder & Managing Director - Wolf BKK
11.35-12.20 u. Effective Listening Hearing and listening are different, AMNTTELNT AT
(45 mins) listening and effective listening are also different. Co-Founder & Managing Director - Wolf BKK
The benefits of effective listening and steps to be an
effective listener
13.20-14.05 wu. Production Process Production process for Print, TV/Film, AMLANANEY NTTOUATAL
(45 mins) Digital media N33UNIHAANTT - BrandThink
14.05-14.50 . The Art of Persuasion Benefits of persuasion, the principle and techniques AlSnazen daauLauy
(45 mins) of persuasion, and the best practices in the art of CEO — Wunderman Thompson
persuasion
14.50-15.00 . Coffee Break
15.00-15.45 . Client Handling Tips and | Tip and tricks in client handling and suggestion from | aaUfanasen AaBULALY
How to Behave the top CEO - Wunderman Thompson
(45 mins)
15.45-16.30 u. Ethics Marketing and advertising ethics, and code of 5. 9360 dwsuNlIan
(45 mins) conducts Managing Director - The searcher

savuangunanY dauasgiuiangw
guaulaanuislsainaineg

October 14, 2023

Data & Analytics

09.00-10.15 . Data Essentials Types of data, Building blocks of a data strategy; A5.WusENE §IZeauun
(45 mins) short-and long-term goals and objectives, and Managing Director — The Red Carbon
how it's evaluating performance against those goals.
10.15-10.25 u. Coffee Break
10.25-11.10 u. Marketing Data Analytics | Different types of analytics to make use of : AMAWALNE A3EUIT
and Usages descriptive, diagnostic, predictive, and prescriptive. Head of Strategy Marketing I Can
(45 mins) The analytics process for the good data storytelling UIEN waueas 14a
and reporting in Marketing and Advertising
10.10-11.55 u. Data privacy and ethics Principle of data privacy and ethics and how to AMAITTUR G9FAaT3
(45 mins) ensure that data is collected ethically and stored Chief Executive Officer
securely. U3¥N aawdvaa AvdsW d1dm
11.55-13.00 wu. Lunch
Strategy
13.00-13.50 u. Observations VS Insights | Similarity and difference between observations and AMITIUY FauAn19A
(50 mins) insights and how to use both of them in strategy Head of Strategy - TBWA Thailand
development
13.50-14.40 u. Brand Strategy Brand equity audit framework and the strategy how AARAE waAauiu
(50 mins) to build brands to the next levels with case studies Group Strategy Director — Ogilvy Thailand
14.40-14.50 . Coffee Break
14.50-15.40 u. Communication Strategy | Components and framework for strategic AUWIANT a9a31U
(50 mins) communication plan, and case studies Group Strategy Director — Ogilvy Thailand
15.40-16.30 u. Dynamic Advertising What is dynamic advertising? And a guide for ARSI Aa6na
Strategy dynamic advertising strategy framework with case Head of Commerce Solutions — TBWA Thailand

(50 mins)

studies
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Creativity

09.30-10.15 . Design thinking Design thinking framework and how to adopt design | w@.a5.2WeUA51 a5UN oL agseN

(45 mins) thinking to creative industry with case studies farnansuangasdiaanin

AEAAMARTLATUIRNTTUNITIANST
gatuiauiawauuimsaans

10.15-10.25 . Coffee Break
10.25-11.10 u. Creative ideation Creative ideation process and techniques, AUSUANUT SoULITLATES

(45 mins) Dos and DONTs for creative ideation, and case Group Creative Director - Ogilvy Thailand

studies

11.10-11.55 u. Data-driven creativity Data-driven creative process and techniques in AUANTAU LNWSaU

(45 mins) customer-oriented approach, and case studies Executive Creative Director - Ogilvy Thailand
11.55-13.00 u. Lunch
13.00-13.45 . Creative Inspiration Creative awarded winning cases inspiration Aseiasy 33T

(45 mins) Deputy Chief Creative Officer — Ogilvy Thailand

MarTech / AdTech

13.45-14.30 u. MarTech / AdTech A basic understanding of Marketing Technology and AMINANWIA L&ATAnS

Essentials Advertising. Technology and the art of possible with | wanssnAumATuTadiianisaain

(45 mins) data
14.30-14.40 wu. Coffee Break
14.40-15.25 . CDP Introduction An introduction and example of Customer-centric AMINANWIA L&ATAns

(45 mins) technology for centralized view of customer data wmananamaluladiianisaaia
15.25-16.25 u. Al for Advertising How Al is reshaping Advertising industry. AUFIANA M&D9aEINA

(60 mins) And what you need to know about Al in Advertising? | fAadouasivuaiamwkuIuLaslalds/

Brand Baker
aduangunaunsealauwrslssindineg

October 28, 2023

commerce

09.30-10.15 . Customer Experience Introduction of Customer Experience (CX), aaaNfld Sausuysaigu
Strategy CX strategy framework, and CX best practices Executive Director, Experience
(45 mins) Ogilvy Thailand

10.15-10.25 u. Coffee Break

10.25-11.10 u. eCommerce Strategy The benefits and challenges of ecommerce, ALYt AuvdAWus
and Management introduction and/or elements of eCommerce CEO & Co-Founder — dotMATTER Co.,Ltd.
(45 mins) strategy, and the eCommerce best practices

11.10-11.55 u. Omnichanel Strategy The benefits and challenges of Omnichanel
and Management commerce, introduction and/or elements of
(45 mins) Omnichanel commerce strategy, and (TBC)

the Omnichanel commerce best practices

11.55-13.00 wu. Lunch

13.00-13.45 u. Content and Context for | Content and context planning to support commerce AOER 93D TIuAR
Commerce acquisition acquisition and growth with best practices Head of Strategic Planning — The Platforms
and growth
(45 mins)

13.45-14.45 . Post-assessment

14.45-15.15 u. Coffee Break

15.15-16.15 u. Certificate Presentation

16.15-16.30 u. Closing Ceremony and Photo Session
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